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Post-Election



Sentiment has lifted
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Tariffs anxieties
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Tariffs anxieties
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Relentless Climb in Long-Yields

6

Source: Bloomberg



Global Increase in Long Yields
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Resetting of Monetary Policy and Demand
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Inflation



Inflation On Its Sometimes Bumpy Down
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Source: BLS, Bloomberg



CPI To Top 3% In 2025
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Labor Market



Cooling Labor Market
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The labor market is looser than it was before the pandemic…

Source: BLS, Bloomberg Economics



Unemployment Appears To Have Stabilized
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Source: BLS, Bloomberg Economics



Consumer



Delinquency Rates Are Rising
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Source: FRB of New York, Bloomberg Economics

Credit card delinquency are greater than pre-pandemic levels…



Younger Generations More Apt to See Credit Maxed Out
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Source: FRB of New York, Bloomberg Economics

Younger borrowers and those with lower incomes are more apt to be financially 
stressed than older borrowers…



Even so, Top 20% by wealth account for 40% of consumption
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Source: University of Michigan, Bloomberg Economics



Housing



New Homes Supply

20

Source: Bloomberg



Housing starts fell
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Source: BLS, Bloomberg Economics



Trade War II
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Trade War I – Tariffs Not Random
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Trade War I – Tariffs Not Random
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Trade War II – base case, from 3% to 8% by end-2026

Except for Tranche 1, 
all either intermediate 
or capital goods
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Trade War II – base case, from 3% to 8% by end-2026

o Escalation points for trade 
actions will likely come in 
three waves: 3Q25, 1Q26, 
and 3Q26.

o Most of the tariff increases will 
be on intermediate and capital 
goods

o Most of the trade actions will 
focus on China, tripling by 
end-2026, from the current 
weighted 12% to about 36%.

o Tariffs on other trade partners 
will increase from the current 
1% to 3%.

o In aggregate, that will boost 
total weighted US tariffs from 
3% to 8%. That’s short of 
Trump’s promised 20% 
universal tariff, but enough to 
raise about $250 billion in 
tariff revenues — about half of 
the fiscal financing gap from 
extending TCJA.
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Trade War II – Chinese goods
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Trade War II – Rest of the world intermediate goods
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Trade War II – Rest of the world capital goods
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Trade War II – Other Than China, Canada and Mexico Hit



Firms Losing Pricing Power
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Source: Bloomberg
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Economic impact

• Overall effect is expected to 
remain modest in the medium 
term

• CGE model projects GDP 
could be around 0.3% lower 
and consumer prices 0.4% 
higher by 2028 than they would 
have been if tariffs had 
remained unchanged. 

• Employment down just about 
0.1%.

• Increased jobs in metals and 
certain manufacturing sectors, 
while decreased jobs in other 
sectors



33

How Fed Thinks About Trade Tariffs
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Transport Sector Heavily Integrated Across N. America

o The US imports 47% of key 
auto parts from Canada and 
Mexico. 

o Reliance is significantly higher 
in some specific products 
including air bags (84%), seat 
belts (83%), meters (72%), 
electric conductors (69%), 
and windshield wipers (60%).

o Canada and Mexico’s reliance 
on the US as a market for 
their auto parts is even more 
striking; together, they send 
90% of all their auto-part 
exports to the US.
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Foreign Content of Cars Assembled in the US

• Details on the origin of parts in 
cars sold in the US published by 
the National Highway Traffic 
Safety Administration, shows that 
for US brands, reliance on North 
American content is even higher.

• Tariffs on imports from Canada 
and Mexico would hurt US 
brands assembling cars in the US 
relatively more.
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Retaliation
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Trade War II – Chinese goods



Immigration, Deportation



Where Do New Immigrants Work?
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Source: BLS, Bloomberg Economics



Jobs Opening in High-immigrant Sector

40

0.0

0.5

1.0

1.5

2.0

2.5

3.0

Dec'14 Dec'16 Dec'18 Dec'20 Dec'22 Dec'24

Job openings per unem
ployed 

Total Construction Leis. & Hospitality



Where Do New Immigrants Work?
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Source: BLS, Bloomberg Economics



Deportation Scenarios
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Source: BLS, Bloomberg Economics



Fed



Fed: To Cut Rates
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Source: BLS, Bloomberg Economics 0
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